
  

 

 

B.Com. DEGREE EXAMINATION —  

DECEMBER, 2018. 

Second Year 

MARKETING 

Time : 3 hours Maximum marks : 75 

SECTION A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. What is labelling? List out its importance. 

 ÷»¤Ò JmkuÀ GßÓõÀ GßÚ? Auß •UQ¯zxÁzøu 

ÂÁ›. 

2. Explain the various stages involved in the 

development of a new product. 

 ¦x¨ö£õ¸Ò ÁÍºa]°ß £À÷ÁÖ {ø»PøÍ ÂÁ›. 

3. Define Market Segmentation. What are the 

various criteria for segmentation? 

 \¢øu¨ £S¨¦ GßÓõÀ GßÚ? \¢øu¨ £S¨¤ØPõÚ 

÷uøÁ¯õÚ PõµoPøÍ ÂÍUSP. 
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4. Explain the major channels of distribution. 

 £À÷ÁÖ ÁøP¯õÚ ÁÇ[PÀ ÁÈPøÍ TÖP. 

5. Elaborate the factors to be considered in the 

selection of media. 

 ÂÍ®£µ \õuÚzøu ÷uº¢öukUS® ÷£õx PÁÛUP 

÷Ási¯ PõµoPøÍ ÂÁ›UPÄ®. 

SECTION B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Explain the concept of ‘Product Life Cycle’ 

elaborately. 

 ö£õ¸Ò B²Ò _ÇØ]°ß £À÷ÁÖ £¸Á[PøÍ 

ÂÁ›. 

7. Explain the different types of pricing. 

 Âø» {ºn¯zu¼ß £À÷ÁÖ ÁøPPøÍ TÖP. 

8. What are the various kinds of advertising? 

Explain them. 

 ÂÍ®£µzvß ÁøPPøÍ¨ £ØÔ GÊxP. 

9. Describe the various theories of Buyer Behaviour. 

 ~Pº÷Áõº ÷£õUSPÒ £ØÔ¯ £» ÁøP¯õÚ 

÷Põm£õkPøÍ ÂÁ›UPÄ®. 
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10. What are the various steps involved in personal 

selling? Explain them. 

 ÷|º•P ÂØ£øÚ ö\´Ávß £À÷ÁÖ £iPøÍ TÖP. 

11. Explain the various factors to be considered in 

selecting channels of distribution. 

 ÁÇ[P¼ß ÁÈPøÍz ÷uº¢öukUS® ÷£õx Bµõ¯ 

÷Ási¯ PõµoPÒ ¯õøÁ? 

12. Write short notes on the following : 

 (a) Branding 

 (b) Functions of storage 

 (c) Middlemen 

 (d) E-Marketing 

 (e) AIDA approach. 

 SÔ¨¦ ÁøµP : 

 (A) ÁoP¨ ö£¯›kuÀ 

 (B) \µUS ÷\ª¨¤ß £oPÒ 

 (C) Cøh{ø» |£ºPÒ 

 (D) ªßÚq \¢øu°køP 

 (E) AIDA `zvµ®. 
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